
Apple | Production Designer | August 2021 – Present
Implement the final production and delivery of high-quality imagery for global online content, ensuring visual precision  
and brand consistency across platforms

Farm Credit Bank of Texas | Content Marketer | August 2018 – August 2021
Developed strategic content for a software portfolio serving financial institutions, focused on raising awareness and driving 
engagement through messaging, creative direction, and close collaboration with product owners and project managers.

National Western Life | Graphic Designer | January 2018 – July 2018
Delivered a range of creative projects including brochures, forms, email campaigns, and video editing. Implemented  
a SharePoint-based system to streamline project assignment and tracking.

Michael Holdren Design | July 2016 – December 2017
Provided strategic consultation and executed a wide range of marketing assets for clients, including websites, web banners, 
social media graphics, brochures, door hangers, maps, signage, t-shirts, and event materials.

Dell | Project Manager | August 2015 – June 2016 
Oversee the development of Services and Peripherals product content for Dell.com and virtual industry events,  
supporting both regional and global launches. Act as the primary liaison between the Dell Blue Creative team and  
Global Creative Leads—coordinating kickoff meetings, maintaining project schedules, managing client expectations,  
and ensuring seamless handoff of production assets.

Dell | Global Creative Lead Online | February 2013 – September 2015
Lead the global content strategy and site experience for Dell’s Inspiron and Vostro brands on Dell.com, partnering with the 
in-house agency to develop online assets—including site, digital, and educational content—for new product launches.

Dell | Global Creative Manager | June 2011 – February 2013
Manage the development of global site banners and product imagery for Dell.com across desktop and laptop business units. 
Provide traffic support and creative direction to a remote team of designers and production artists, ensuring alignment with 
Dell’s brand and visual identity standards. 

Golfsmith | Art Director | November 2006 – May 2011
Art Director 11/2006 – 5/2011
Directed the end-to-end development of print marketing assets—including catalogs, direct mail, in-store signage,  
billboards, campaign identifiers, brand roadmap initiatives, a corporate identity system, and a technical magazine.  
Led creative direction and production planning, managing photoshoots within budget and coordinating daily with editors, 
photographers, and production teams to ensure timely, high-quality execution.

Michael Holdren Design | December 2004 – October 2006
Led content creation and process management for marketing assets, including design and production of websites, 
multimedia projects, brochures, magazines, and collateral for local and national clients.

Motorola | Senior Graphic Designer | September 2002 – November 2004  
Designed and produced a range of B2B, B2C, and internal communication materials, ensuring alignment with corporate 
identity guidelines.

Digital Canvas | Art Director | September 2001 – August 2002
Developed strategic marketing deliverables for a diverse portfolio of local and national clients, driving brand visibility  
and engagement across multiple platforms.

Savatech | Web Designer | August 2000 – August 2001
Designed and developed dynamic websites and Flash-based animations for a broad range of local and national clients, 
enhancing digital presence and user engagement.

Pegasus Design | Art Director | May 1999 – July 2000
Designed and produced high-impact annual reports for Fortune 500 clients, delivering visually compelling and data-driven 
communications aligned with corporate brand standards.

INTRODUCTION

CREATIVE PROFESSIONAL
MICHAEL HOLDREN

Over 20 years of experience with Fortune 500 companies in branding, visual storytelling, and content development across 
print and digital platforms. Proven ability to produce clear, consistent deliverables that reinforce brand identity and translate 
complex ideas into compelling visual and written communications—all with a strategic, solutions-oriented mindset.

PROFESSIONAL EXPERIENCE

M | H

CONTACT 
mhdesign@gmail.com
(512) 468-8452 

www.michaelholdren.com

behance.net/ 
michaelholdren

linkedin.com/in/ 
michaelholdren

KEY SKILLS
Branding
Visual Storytelling
Content Development
Design Strategy

TECH SKILLS
Adobe Creative Cloud
Microsoft Office Suite 

EDUCATION
Art Institute of Houston
Associate of Applied  
Science Degree in  
Graphic Design
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